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Building a Message

Cost-effective tools for reach

Tips for engagement

Free resources

itre.ncsu.edu/trafficsafety



Source: National Road Safety Strategy 



WHAT CONCERNS DO PEOPLE

HAVE?

What do they do about those concerns?

Building
your message





trends.google.com



"AnswerThePublic listens into autocomplete data from
search engines like Google then quickly cranks out every
useful phrase and question people are asking around your
keyword.

It’s a goldmine of consumer insight you can use to create
fresh, ultra-useful content, products and services."














reddit.com/r/raleigh





Framing your message

WILL THE COMMUNITY

IDENTIFY WITH THE MESSAGE?




WHO BEARS THE BURDEN

OF THE ENGAGEMENT?




HOW WILL IT HELP

THE COMMUNITY?




6 pm - Library

Online

704-486-1831

Input Needed

Want a safer
neighborhood
for your kids?
Tell us about it.

Tell us about

your trip. 



Reach on the cheap.
Targeted Social Media Ads

Daily budget (no minimum)

Choose goal:

Traffic - send people to your site

Engagement - more comments, reactions, shares, etc.

Target Audience

Location (counties, zipcodes, etc.)

Demographics

parents, tourists, etc.

Interests

transit, biking, etc.

Behaviors (frequent commuters, mobile device users, etc.)

Facebook & Instagram: 



Reach: 14,820

Engagement: 188 

Link clicks: 169

Cost per click: $1.22

Post shares: 6

$4/day



Google Ads

Monthly budget (no minimum)

Set a maximum CPC (Cost per Click)

Choose goal:

Traffic - send people to your site

Take Action on website (e.g., fill out a form)

Target Audience

Location (counties, zipcodes, etc.)

Demographics

Interests and Habits

Show ads to people searching for similar topics











It's not engagement if
it doesn't include

listening.



Meme Game 
at the North Carolina State Fair





Ask, don't tell

Don't be afraid to use pop culture

















Grown-ups – kids learn by observation. Let’s practice the SEP method (please
see the brochure you received).

SHOW: Show your child how to look both ways for cars and how to listen for
traffic.

EXPLAIN: Have a short discussion about why you look both ways and listen for
cars. Ask questions and listen to your child to see if they understand.

PRACTICE: Now, holding hands, practice looking both ways, listening, and then
crossing together. If a car approaches, practice waiting in a safe spot and
making eye contact with the driver.

As you practice the SEP method with your child, they will build healthy and
safe habits which will last a lifetime.








It’s really important for
drivers to always follow the

speed limit – especially when
there are people walking or

biking in or near traffic.
All road users are safer when

cars are traveling slower. 





At this crosswalk, let’s practice the SEP method again and
focus on eye contact.

SHOW: Demonstrate how to look at drivers and make eye
contact before crossing.

EXPLAIN: Talk with your child about why eye contact is so
important. Ask your child the following questions:

Why is it safer to make eye contact with a driver before
crossing? (Establish that they have seen you and are paying

attention)
What kind of gesture will a driver make if they want to

show me that they have seen me and it is safe to cross in
front of them? (Wave, smile, raise hand, etc.)

PRACTICE: Hold hands with your child, make eye contact
with a driver and wait for them to indicate it is safe to

cross. Do this for both sides of traffic. Practice looking at
the driver in both lanes as you cross.







Earned Media
Include a

strong visual






ncvisionzero.org/WDR



Focus on 
empowering

solutions



Manage fear instead of managing the threat to health
Use past experience to discount message
Neutralize (“won’t happen to me”)







ncvisionzero.org/peach



NCVISIONZERO.ORG/SRTS



NCVISIONZERO.ORG/ IMAGES









Free
transportation
outreach
resources

Social
Media

Graphics

Training

Videos

NCVISIONZERO.ORG/ IMAGES

NCVISIONZERO.ORG/SRTS

GO.NCSU.EDU/TRAFFICSAFETYOUTREACH

NCVISIONZERO.ORG/VIDEOS



Creative Team
Traffic Safety Marketing & Communications

PROGRAM &  CAMPAIGN

DEVELOPMENT

GRAPHIC DESIGNERS

NCSU SCHOOL OF DESIGN

VIDEOGRAPHERS

 NCSU FILM STUDIES

itre.ncsu.edu/trafficsafety

Tracy_Anderson@ncsu.edu
ncvisionzero.org/SRTS


